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ABSTRACT

Title : Guidelines to Develop the Royal Thai Air Force's Public Relations on
Social Media with Digital PR Strategy
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Research Advisor : Group Captain
(Sipat Namwat)
July 2020

Nowadays, the digital turnover has had a great impact on public relations
information. Because it helps information to be driven farther, faster, and more
accurately than before. Therefore, public relations practitioners must adapt. To make
the digital publicity more effective. The purpose of this research is to study the theory
of knowledge and public relations techniques in the digital age. Public relations work of
the Department of Civil Affairs, Royal Thai Air Force And propose ways to develop the
Royal Thai Air Force public relations on social media with digital public relations
strategies. This research is a qualitative research. Consisting of document research and
in-depth interviews. The result of the research shows the operational methods and the
obstacles of the Royal Thai Air Force's digital public relations operations. Summary of
material details as follows Civil relations operation of the Department of Civil Affairs, Air
Force Is the operation that has been performed correctly and appropriately with ongoing
action. Objective to educate the public about military defense missions. As for the
problems of digital public relations, there are still a few problems. Due to the fact that
technology has evolved rapidly, causing the public relations worker unable to catch up
with technology. Therefore, knowledge should be given to those who practice public
relations. Finally, the researcher proposed guidelines and drafted the Royal Thai Air Force

Public Relations Development Guide on social media with digital public relations



strategies. To be used as a guideline for public relations development in the digital age
For suggestions for the next research Able to conduct further research from this research
If a new social media platform emerges better and can be used to increase the efficiency

of public relations for the better in the future.



